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Annex 2 – Specifications and Quotation 
BGH-F202601-PR#037-ANN2

	Project/Programme  
	Resilience Through Rights – Advancing Environmental Justice and Climate Adaptation in Iraq (EDRAK)

	Type of procedure
	Contract for Services

	Subject of the procedure
	Design, Production, and Dissemination of Nationwide Multimedia Content



1. Specifications and Quotation
The detailed Specifications are provided in columns 1 to 5 of the table below. The offered specification and pricing must be completed in full by the vendor in columns 6, 7, and 8.

	#
	Items / Description
	Specifications Required
	Unit
	Qty
	Specifications Offered (by Vendor)
	Unit Cost (IQD)
	Total Cost (IQD)

	1
	Full Podcast Episodes
	In-depth strategic discussions with experts and stakeholders regarding environmental rights and resilience. 
	Episode
	3
	
	
	

	2
	Short Documentary Films
	Field-based stories highlighting environmental challenges in Ninewa and Dhi Qar. 
	Film
	3
	
	
	

	3
	TV / Radio Spots
	High-impact awareness messages designed for broad broadcasting networks. 
	Spot
	3
	
	
	

	4
	Short Video Reels
	High-engagement vertical clips tailored for maximum social media reach. 
	Reel
	12
	
	
	

	5
	Educational Infographics
	Visual simplification of environmental laws (specifically Law No. 27 of 2009) and the Citizens' Guide. 
	Graphic
	10
	
	
	

	6
	Social Media Posts
	Interactive engagement posts, visuals, and regular project campaign updates. 
	Post
	19
	
	
	

	TOTAL
	50 Comprehensive Multimedia Campaign Assets
	The financial offer must include all production costs, raw/open files delivery, field visits, and the dedicated promotion budget to secure the 2M+ reach. 
	
	50
	
	
	


Note: At least 5% of the total content produced must be in minority languages as per the project requirements.
2. Payments and Orders
· Milestone-Based Payments: Payments shall be made in accordance with the Contract and shall be strictly linked to the satisfactory completion, verification, and formal written acceptance of media deliverables. 
· Payment Schedule Breakdowns: Payment is executed in three distinct installments based on the approved campaign timeline: 
· First Payment (20%): Advanced payment to initiate production, executed upon contract signing and approval of the initial work plan and monthly content calendar. 
· Second Payment (40%): Executed upon full completion, submission, and technical approval of all 50 multimedia assets, including all raw/source and open files. 
· Final Payment (40%): Executed upon official verification of the minimum 2 million unique engagements/reach and the submission and acceptance of the Final Impact Report. 
· All-Inclusive Financial Offer: The financial offer (Envelope C) must clearly show the unit cost per media asset type and the total cost for the full 10-month assignment. This proposal must be all-inclusive, encompassing all production costs, equipment, staff, taxes, transportation, field visits to Ninewa and Dhi Qar, and the dedicated promotion/boosting budget required to secure the 2 million reach. 
3. Technical & Operational Requirements (Additional Information)
· Professional Standards & Continuous Review: The media service provider shall conduct the assignment professionally and objectively. The contractor is strictly required to submit all produced media content (videos, designs, scripts, podcasts) to Naseej Organization (NDR) for technical review and formal approval before any public dissemination or publishing. NDR reserves the right to request edits to ensure alignment with project goals. 
· Team Qualifications: The service provider shall assign a highly qualified production team, including an experienced Director, Marketing/Dissemination Expert, and Editor. The team must possess proven expertise in high-impact campaign management, NGO multimedia visibility, and professional report writing. 
· Intellectual Property, Ownership & Visibility: All produced multimedia assets, materials, and original source/raw files (open files) are the sole and exclusive property of Naseej Organization (NDR) and the donor (EU). Strict adherence to the EU Visibility & Communication Guidelines (including correct deployment of donor logos and disclaimers) is mandatory across all 50 assets. 
· Operational Geographic Scope: Production services, field shooting, and local data collection shall be conducted at Naseej offices, target project locations in Iraq (specifically focusing on Ninewa and Dhi Qar contexts), and/or remotely as required. 
· Submission Structure for Bidders: Bidders must submit their full proposal as a single comprehensive package/file, which can be delivered either by hand to Naseej Organization's office or via official email. To facilitate the evaluation process, the single submitted file or package must be clearly divided into the following three distinct sections: 
· Section A (Administrative Eligibility Filter): Legal Company Registration Certificate, Valid Tax Clearance/Tax ID, Company Profile including key personnel CVs, and official confirmation of an active bank account operating in Iraq. 
· Section B (Technical Proposal): Detailed campaign methodology, a robust production and distribution strategy to achieve the minimum 2 million unique reach, a creative portfolio of previous work, and proof of 2–4 years of experience in multimedia production. 
· Section C (Financial Proposal): A detailed budget breakdown showing the specific unit costs per media asset type, inclusive of all operational expenses and the dedicated promotion/sponsoring budget required to secure the campaign's target audience engagement.
4. Declaration
We, the undersigned, hereby declare that:
· We have examined and accept in full the content of this Annex, the related Scope of Work (SOW), and the administrative, technical, and financial guidelines without reserves or restrictions. 
· Our technical capabilities and financial offer are in complete accordance with the content of this Annex and the campaign requirements, without reserves or restrictions.
Name and position of the person authorized to sign this quotation  
…………………………………………………………………
Place and date: …………………………………………………………….………….
Signature: …………………………………………………………….………….
Stamp of the Company:
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